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Men shouldn’t shy away from seeing their doctor 
at first signs that might be prostate cancer

Referrals for prostate cancer fell during the coronavirus pandemic and, in February this year, Prostate Cancer UK 
estimated there could be 14,000 men living with undiagnosed prostate cancer because of this. Simon Cheesman, 

Head of Medical Affairs at Accord Healthcare, offers his perspective.

Find out more at 
accord-
healthcare.com

Decrease in referrals 
“This was probably related to 
men being less likely to see their 
GP because they were worried 
about leaving the house, exposing 
themselves to Covid-19 by visiting 
a healthcare environment, or not 
wanting to burden an overstretched 
healthcare system. It’s important that 
men are now reassured that it is safe 
to visit their GP if they have signs or 
symptoms that they are concerned 
about, particularly if they have other 
risk factors for prostate cancer” 
explains Simon Cheesman, Head of 
Medical Affairs at Accord Healthcare.

Awareness programmes, such as 
Movember and activities by Prostate 
Cancer UK, had seen a pre-pandemic 
rise in men seeking advice and getting 
a diagnosis. Prostate cancer had then 
become the UK’s most commonly 
diagnosed cancer in men. But there is 
concern that the pandemic has set this 
progress back.

Prostate cancer risk factors
Simon Cheesman, who is a former 
pharmacist and worked in cancer 
services in the NHS for two decades, 
says about one in eight men in the 
UK will develop prostate cancer, with 
numbers rising — primarily because 
people are living longer, and rates of 
screening and diagnosis are gradually 
increasing. 

The risk of prostate cancer increases 

as men get older, with the most 
common age for diagnosis between 70 
and 74 years old. It is more common 
in people of Black ethnicity; and there 
is also a genetic component so, if a 
man has a first-degree relative — a dad 
or brother — who has had a prostate 
cancer diagnosis, that also increases 
their risk.

Early symptoms can include going 
to the toilet more often and weak 
urine flow, with later symptoms 
including blood in the urine or 
semen, back pain, weight loss or 
erectile dysfunction. Although, 
some men with early prostate cancer 
may not have any initial symptoms, 
so awareness of risk factors is also 
important.

When to seek help
There may be a reluctance in men to 
seek early help because of worries over 
a diagnosis, intrusive screening tests 
or a general taboo over talking about 

prostate cancer. Simon underlined the 
critical role of awareness campaigns 
in addressing this by re-emphasising 
symptoms to watch for, alerting high-
risk groups and making men and their 
partners aware of when they should go 
to the GP.

With no national prostate screening 
programme in the UK, Simon said men 
should proactively seek help if they 
notice symptoms, particularly if they 
fall into a higher-risk group based on 
age, family history or ethnicity.

Support from partners
“There may be a reluctance with 
some men to have health checks and 
a willingness to ignore or put up with 
bothersome symptoms. A partner 
who has awareness of the risk factors 
and what signs and symptoms to look 
out for may be able to help encourage 
them to get checked out with their 
GP,” he says.

“The importance of seeking help is 
twofold: to pick up anything sinister 
at an early stage and, conversely, to 
provide reassurance and advice on 
management if there is a more benign 
cause of their symptoms.”

For men diagnosed with prostate 
cancer, he emphasised the importance 
of support from a partner when it came 
to making decisions around treatment 
and dealing with feelings of anxiety  
or depression that may come with  
the diagnosis.

The risk of prostate cancer 
increases as men get older, 
with the most common age 
for diagnosis between 70 
and 74 years old. 
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Our continuous commitment to cancer patients 
Joe Dunford, Accord Healthcare’s Vice President for speciality brands, leads on new branded medicines and launching 
innovative treatments. Here, he discusses how the company is supporting advancements in the treatment of cancer.
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What role are you playing in tackling 
cancer? 
As a major oncology company, we 
now have a huge responsibility to 
serve patients here. Investment 
in cancer is something that we are 
committed to at Accord. We already 
have over 40 different cancer-related 
treatments across our portfolio. 
Across Europe, we supply a third of 
all injectable oncology treatments 
and are one of the largest suppliers 
of chemotherapy. We are also in the 
process of opening up a new research 
and development facility in the UK to 
continue to develop our knowledge 
and capabilities. 

How is the existing range of cancer 
treatments evolving?
We are very proud of what we do, but 
we are also continually committed 
to doing more. We will continue to 
expand our range with differentiated 
— but also accessible and affordable 
— medicines, with the aim of helping 
patients and healthcare professionals 
to improve disease management and 
outcomes. Our ambition as a company 
is to ‘make it better’ for patients and 
physicians, and that inspires us daily.

How can innovations help improve 
treatments for cancer patients?
There are a number of ways in which 
we are exploring innovations to help 
make treatments easier for patients. 
That can involve looking to make 
treatments less invasive and fit better 
into people’s lives, such as having 
them at home or closer to home, 
making them easier to take and 
reducing side effects.

Ultimately, we want people to take 
their medication as required and, if 
you can make that easier for them, 
then outcomes should also improve. 
We have a particular current focus 
on prostate cancer, given that it is 
the most common cancer for men in 
the UK and across Europe and is on 
the increase as the population gets 
older, so we see a real patient need for 
further innovation here.

What is in the development pipeline?
Oncology is our fastest growing 
pipeline in terms of generics and 

branded medicine. We have a further 
15 molecules under development 
for oncology with a key focus on the 
most common tumour types, such as 
breast, prostate and haematological 
cancers, as well as in supportive care. 
We want to help patients at every step 
of their cancer treatment journey.

What drives this desire to help tackle 
cancer?
Most of us will know somebody who 
has had cancer and I’m no different. 
So many lives are affected by it, 
so our goal is to keep innovating, 
intending to improve the current 
standard of care and help people 
living with cancer and the healthcare 
professionals who are treating them 
whether this is from the development 
of new products or digital health tools 
to support their cancer journey. 

How are you tackling innovation 
challenges?
Our commitment involves having 
ongoing and active dialogues: 
discussions with medical teams, 
healthcare professionals, doctors and 
nurses, along with relevant patient 
groups who can directly represent 
the patient voice and experience. 
With them, we can identify what the 
challenges or limitations are with 
current therapies and what we can do 
and develop to try to make the patient 
journey or treatment pathway easier. 
Our commitment is to listen and 
problem solve. 

How do you liaise with patient groups?
We are always open to working with 
patient advisory groups in a variety 
of different ways. They do such 
amazing work and are so critical in 
raising awareness of cancer, so people 
are aware of risks or symptoms and 
encouraged to speak with their doctor 
about any concerns. And these groups 
are incredibly helpful in supporting 
people when they do get a diagnosis, 
practically and psychologically. It 
is so important that people have a 
trusted and informed partner who 
understands what they are also going 
through, and someone to lean on 
during what can be a very frightening 
and lonely time.
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